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JHE PEYCHOLOGY OF LOGD TIESHEN 16 ONE OF THE MOST OVERSIMPLIFIED ASPELTS GEWRND THE PROCESE OF CREATING A LOGD. WE DELVE
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THAT IS A VISUAL REPRESENTATION OF THE
VERY SWELTS THEY SELL - IT'S PLAYFUL YET
SIMPLE. JUST LIKE THE TOY MECHANISM

HAT DISPENSES THEIR SWEETS.

HSBC USES A CLAGSIC l1I[‘|l|ll"| [N UPPERCASE LETTERS
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GAP MADE ITS LOGO PARTICULARLY WADE T0 CREATE A DISTINGTIVE
ol YLE. USUALLY A REGULAR SCALE I5 MOST APPROPRIATE BUT LOGO3
LIKE GAP DEMONSTRATE HOW ALTERNATIVE DESIGNG CAN WORK.
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FEDEX HAS MINIMAL SPACING 10 SUGBEST A T1EH
PUNCIUAL SERVIEE, SPAGING REFERS T0 THE GAFS
HEIWEEN THE LETTERS.
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DFFERENT WAYS TO IFERENT 080 SHAPes
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LGS ALLIMPLY DIFFERENT MEANINGS AND
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& POSITIVE EMOTIONAL MESSAGE.

@ USING A CIRCLE IN A LOGO CAN SUGGEST COMMUNITY. FRIENDSHIP. LOVE. RELATIONSHIPS AND UNMTY.
& UNGS HAVE AN IMPLICATION OF WARRIAGE AND PARTNERSHIP. SUGGESTING STABILITY AND EHOURANCE
@ (URVES OF ANY SORT TEND TO BE VIEWED AS FEMININE 1N NATURE.
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& STRAIGHT EDGED LOGD SHAPES SUCK AS SOUARES & TRIANGLES SUGGEST STABILITY INMORE
PRAGTIGAL TERRMS AND CAN ALSO BE USED TO IMPLY BALANGE

4 ETEMEHI LINES AND PREGISE LOGO SHAPES ALSO INPART STRENGTH, PRUFESSIDNALISH AND
EEHGIENGY

¢ HJ!PSFJ}[%[IFEEHMELIEEES]EI] THAT TRIANGLES HAVE A GO0D ASSOCAATION WITH POWER. SCIENGE
RELIGION AND LAW

<& THESE TEND T0 BE VIEWED AS MASCULINE ATTRIBUTES, SO 5 NO COINCIDENGE THAT TRIANGLES
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@ UUR SUBCONSCIDUS MINDS ASSOGIATE VERTIGAL LINES WITH MASGULINITY STRENGTH AN
AGHESSION. WHILE HORIZONTAL LINES dUGbEaT COMMUNITY, TRANOUILLITY ANDGALN,

& [HE IMPLICATIONS OF SHAPE ALSO EXTEND T0 THE TYPEFACE CHOSEN. JAGGED, ANGULAR TYPEFACES
MAY APPEAR AS AGGRESSIVE OR DYNAMIC. ON THE OTHER HAND, SOFT & ROUNDED LETTERS GIVE A
YOUTHFUL APPEAL
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