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What's your story? That's what people
will buy.



Audience engagement is moving
out of observation into curation.
Audiences want to influence their
experience.
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Marketing needs to be at the
artistic table from day one to ensure
programming is on brand and aligns

with strategic plan.



Having marketing at the artistic
table is vital, but so too is having
artistic at the marketing table.
Collaboration goes both ways!



(@ emergingarts
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(@ museumtweets
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Do arts organizations embrace
their own stereotypes to feel more
important as a social group?

Can we move past that to be more
accessible?
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Unless the innovation passes
through the artistic core, it has little
chance of surviving.



Key senior members of your team
all need a social media presence -
'‘people tweet - buildings don't.
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Method. Write marketing copy as if
you are speaking to just one person.



(@ ASC_CathyB
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Build an audience w/ dessert
(the familiar) before vegetables
(what's new) approach to content.



What I'm gathering from
...weird people are ruling the world.
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Likes/Retweets should be indicators
of how people feel about your
brand. Measurable, sure. Value = not
monetary.
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(@ SpringboardArts

@power2give #nampc
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Familiarity vs propriety. How often
do we fall into stereotypes because
we are grasping at straws trying to
make something accessible?



Marketers are creators of public
perception. Let's be responsible
with this responsibility, all!



(@ LEchevarria
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If you have a choice between a
mediocre leader with a great idea or
a great leader with a mediocre idea -
always pick the latter.



Get people comfortable with and in
art spaces = key to attracting new
audiences. Develop partnerships
with alt spaces.
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(@ CanaryPromotion
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Every marketing idea you

execute should have an experiment
component. Small tests = big gains
over time.
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Get excited, be passionate, do
awesome work.
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(@ PeakRadar
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Think like a statistician: look at both
the numerator and denominator.



Take a super, super, super small
piece, and make it a feature.
People like that!



OLM QT
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SHARE THIS E-BOOK!




AMERICANS FOR THE ARTS

WANT MORE ARTS MARKETING RESOURCES?



